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Short description/Contents  
 
 
 
 
 
 
 
 

This course covers topics in intercultural 
communication, from a both theoretical and 
practical perspective. It analyses various ways 
in which culture has been defined and 
understood, the dimensions of culture, cultural 
differences within Europe and between Europe, 
the USA, China and Japan. 
Course content 
1. Definitions of culture.  
2. A contextual model of intercultural 
communication 
3. Dimensions of culture: Hofstede, 
Trompenaars.  
4. Individualism vs collectivism 
5. Power distance. 
6. Uncertainty avoidance 
7. Masculinity vs femininity  
8. High-context vs low context 
9. Cultural values, Value orientations 
10. Verbal vs non-verbal codes 
11. Cultural stereotypes 
12. Management practices across cultures 
13. Intercultural competence 

Assessment/Evaluation 
 
 

1. Participation in virtual exchange (25% of final 
grade) 
2. One essay based on course  materials (50 % 
of the final grade) 
3. Sumbission of digital learning diary (25% of 
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final grade) 
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Observations 
 
 
 
 

The course is offered as a tutorial, with regular 
teacher-student meetings. 

 


